
Thank you for joining the ParticipACTION Community Challenge presented by Novo Nordisk! 
This toolkit contains everything you need to promote your event(s) and the challenge.  
If you require additional assets or have questions, please email info@participACTION.com.

Use this logo and follow the provided usage 
guidelines to help you co-brand any additional 
Community Challenge materials you create.

Use this poster  
to announce your 
participation in  
and support of the 
Community Challenge.

Poster

Use these social media assets to share news 
of your event/program online and promote 
the Community Challenge.

Social media

Edit this template to suit 
your needs, then send it 
to any media contacts as 
a formal news release or 
a simple email pitch.

YOUR LOGO HERE   

NEWS RELEASE 
 
 
FOR IMMEDIATE RELEASE 

TITLE (SHOULD HIGHLIGHT THE MAIN POINT)  
Subheading (optional) 

[INSERT YOUR MUNCIPALITY’S NAME], [insert your province/territory], [insert date]  
—  The ParticipACTION Community Challenge presented by Novo Nordisk returns this year 
to help everyone enjoy the many physical, social and mental health benefits of getting 
active together!  

This national initiative encourages everyone in Canada to get active throughout the month 
of June, ultimately recognizing Canada’s Most Active Community and awarding it with 
$100,000 to support local physical activity and sport initiatives. 

To help rally [insert your community’s name] and win the grand prize this year, we need 
everyone to participate! 

• Local governments and organizations: Register on the ParticipACTION website 
starting April 18, 2024. Then throughout June, track the number of people getting 
active and the incidences of physical activity to help our community compete for the 
title. 
 

• Individuals: Sign up on the ParticipACTION website starting April 18, 2024, commit 
to getting active throughout June and browse different opportunities to help you 
move more where you live, learn and/or work! 

Join [insert your organization’s name] in the movement to build a stronger, healthier and 
more active [insert your community’s name].  

To win the challenge, our local [insert your community’s name] government needs to opt 
in. Tell our [mayor/local councilor], [insert your mayor/local councilor’s name], that we 
want in and are ready to win! 

About the ParticipACTION Community Challenge presented by Novo Nordisk 

The Community Challenge is a national physical activity and sport initiative that encourages 
everyone in Canada to get active throughout June in search of Canada’s Most Active 
Community. The challenge is open to all communities and individuals, ultimately 
recognizing Canada’s Most Active Community and awarding it with $100,000 to support 
local physical activity and sport initiatives. In addition to the national winner, there is also a 
prize for the most active community in each province and territory as well as weekly 
organization prizing to be awarded throughout June. 
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Logos and other visuals
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Lorem ipsum dolr 
sit consectetur elit.

Praesent ligula urna.

What do welook like?
Example posterParticipACTION’s primary fonts for promotion 

applications are Cooper Black and Open Sans. No other 

font should be used in printed or online material.  Use 

sentence case for all text on ParticipACTION print and 

web collateral. See master Brand Guidelines for full 

photography, typography and colour rules.

PhotographyIf you choose to use photography, 

pick lifestyle photographs that 

feature a community engaging in 

a physical activity together.

Logo
The primary logo should always be 

considered for usage first above all 

other versions of the logo.Colour barFor busy photographs, use the 

ParticipACTION colour blocking 

to make text legible. 

TypographyUse Cooper Black, Open Sans 

Regular, Semibold or Bold and 

always have your leading set to 

at least 2 sizes bigger than your 

type size.
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ParticipACTION Community Challenge presented by Novo Nordisk 

Logo Guidelines, 2024

What do welook like?
Logo/background combosWhen placing the primary or full-colour logo on a solid colour or photo, 

please ensure there is enough contrast between the logo and background.
Below are some suggested logo/background colour combos:

80% tint of the primary colour

40% tint of the secondary colour 

Background is too light, not enough contrast

Background is too dark, not enough contrast
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ParticipACTION Community Challenge presented by Novo Nordisk 
Logo Guidelines, 2024

ParticipACTION 
Community Challenge 
presented by Novo Nordisk
Logo Guidelines, 2024
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Additional support provided by
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